




















Digital Ad Guidelines

The Reporter’'s General Specifications

The American Oil & Gas Reporter is printed on a full web offset press and is perfect bound. For all ad sizes,
please reference Rate Card #36 or contact your advertising sales representative at 1-800-847-8301.

Full page trim size: 8" x 10%" (8.25" x 10.875")

Bleed: 1/8" (0.125") is trimmed off all four sides. Set standard trim, bleed and center marks to offset 12 pt
(0.167") so registration marks don’t cross into the live image area.

Safety margins: For bleed ads, keep essential material 1/4" (0.25") from the head, foot, face and gutter. Beyond
this measurement, any image or type runs the risk of being trimmed in the binding process. Spreads that have
crossover type should allow at least a 3/8" (0.375™) pullout from the gutter on both pages.

Line screen: 150 lines per inch
Maximum ink density: Total area density should not exceed 300%.

Resolution: Images should be 300 ppi and line art (bitmap) should be 1200 ppi. Note: Please do not use low
resolution images (72 ppi) from your Web site. They are not acceptable for print production.

Color: Define all colors as CMYK. Convert all Pantone PMS spot colors to CMYK process colors. Do not save
TIFF or EPS files with embedded color management profiles. RGB-, LAB- and ICC-based colors are not allowed
and will be converted to CMYK process colors.

Color accurate press proofs: The preferred color accurate proofs are Kodak Approval, Fuji FinalProofs and
Polaroid Pola Proofs. All proofs must have the Standard GAFT Offset Color Bars/Exposure Scales and should be
proofed to SWOP specifications. Color lasers or low-quality ink jet prints are not acceptable for color guidance.

Digital Ad File Specifications

The Reporter is produced in a PC format, PDF workflow. The preferred digital file format is a PDF X-1a high
resolution PDF. Files should be press optimized with image resolution at 300 ppi and line art (bitmap) at 1200
ppi; all color needs to be converted to CMYK process unless using a specified Pantone PMS spot color; and
all fonts should be embedded. Please include trim crop marks so we know how you want the ad to display on
the publication page. Be sure the PDF includes and reveals the bleed. We accept both PC- and Mac-native
QuarkXpress, InDesign, Illustrator and Photoshop files, or TIFF and EPS files. When sending native files,
include all fonts and linked images.

NOTE: For more information, please visit The Reporter’s Web site, www.aogr.com. Our Media Center
Digital Ad Guidelines page has links that provide instructions and resources for producing high reso-
lution PDFs from a variety of desktop programs and for working with accepted native files.

For any questions concerning ad production and submitting materials, please contact Patti Coleman
at pcoleman@aogr.com or Nicole Guiliano at nguiliano@aogr.com, or call 1-800-847-8301.



Submitting Digital Files

The Reporter accepts files through e-mail, uploads on our FTP server, uploads from the Media Center Upload
Area at www.aogr.com, and on CDs and DVDs. Please include contact information, and indicate company name
and the date for publication in the file name. Ad materials are due the 22nd (or previous business day) of the
month preceding the month of publication.

When sending digital materials online, please follow these instructions:
* When providing a PDF X-1a high-resolution PDF, send only the PDF.
» When sending native files, send all elements (images, graphics, fonts, etc.) and a low-resolution PDF
proof of the advertisement like you expect to see it printed, so that we can verify file output.
» Stuff or zip all files into one folder.

E-Mail: Send e-mails with attached PDFs, zipped or stuffed files to Patti Coleman at pcoleman@aogr.com.
When utilizing e-mail, file size cannot exceed 10 MB.

The AOGR FTP Site:When uploading files to the FTP site, upload PDFs, zipped or stuffed files only. To
ensure privacy and security during uploading, you will not be able to create a folder, or see your files or any
other files on the FTP server. After upload is complete, please contact Patti Coleman at 1-800-847-8301 or
e-mail pcoleman@aogr.com to confirm she has received the file.

Upload files to: Hostname: ftp.aogr.com

Username: guest
Password: aogrftp

Media Center Upload Area at www.aogr.com: When uploading files to the Media Center Upload Area, please
follow the instructions on the page. You will receive an e-mail when your file has successfully uploaded.
If the file is more than 40 MB, please use the AOGR FTP site.

CD & DVD media: Label all media with your company name, ad title and publication date. Please note the
following options and instructions:

» When providing a PDF X-1a high-resolution PDF, send only the PDF and a hard-copy proof.

* When sending native files, send all elements (images, graphics, fonts, etc.) and a hard-copy proof of
the digital ad file like you expect to see it printed so we can verify file output. Please provide the
highest resolution color proof possible at 100% ad size with correct ad dimensions, and indicate any
discrepancies between the digital ad file and the hard-copy proof provided.

 Send hard-copy summary of CD/DVD contents (ad files and supporting files), the platform, and the
program used to create the ad.

* Please pack CDs/DVDs with enough protective cushion so they do not break in transit.

Please courier CDs/DVDs to: Patti Coleman - 316-788-6271
The American Oil & Gas Reporter
1326 E. 79th Street South
Haysville, KS 67060-2217



The Reporter's Display Ad Sizes

Spread full page bleed

Bleed untrimmed: 16.75" x 11.125" (16%" x 114")
Page trim size: 16.50" x 10.875" (16%" x 10%")

Spread full page non-bleed
Ad size: 15.50" x 10" (154" x 10")

NOTE: Image bleeds over gutter, 0.50" (%5") of the middle is lost in gutter.

Live area: 16" x 10.375" (16" x 10%"), 0.25" (4") in from trim
NOTE: Image bleeds over gutter, 0.50" (4") of the middle is lost in gutter.

Full page bleed
Bleed untrimmed: 8.50" x 11.125" (8%" x 11/4")
Page trim size: 8.25" x 10.875" (8%" x 10%")
Live area: 7.75" x 10.375" (7%" x 10%"), 0.25" (4") in from trim

2/3 page non-bleed - vertical
Ad size: 4.75" x 10" (4%" x 10")

1/4 page non-bleed
Ad size: 3.5" x 4.875" (3" x 41"

Full page non-bleed
Ad size: 7.25" x 10" (7%4" x 10")

2/3 page non-bleed - horizontal
Ad size: 7.25" x 6.50" (74" x 614")

1/4 page non-bleed - rectangle
Ad size: 4.75" x 3.625" (41" x 3°/s")

1/2 page island
Ad size: 4.75" x 7.375" (4%" x T%")

1/3 page non-bleed - vertical
Ad size: 2.25" x 10" (2/4" x 10")

1/4 page non-bleed - horizontal
Ad size: 7.25" x 2.375" (7'/:" x 2°/s")




Spread half page bleed - horizontal Spread half page non-bleed - horizontal
Bleed untrimmed: 16.75" x 5.50" (16%" x 54") Ad size: 15.50" x 4.875" (15" x 44")
Ad trim size: 16.50" x 5.375" (16" x 5%") NOTE: Image bleeds over gutter, 0.50" (4") of the middle is lost in gutter.
Live area: 16" x 5.125" (16" x 5%"), 0.25" (4") in from trim
NOTE: Image bleeds over gutter, 0.50" (4") of the middle is lost in gutter.
NOTE: Ad bleeds on 3 sides from trim

1/2 page non-bleed - vertical 1/2 page non-bleed - horizontal 1/2 page bleed - horizontal
Ad size: 3.50" x 10" (34" x 10") Ad size: 7.25" x 4.875" (74" x 44") Bleed untrimmed: 8.50" x 5.50" (8" x 55")
Ad trim size: 8.25" x 5.375" (8%4" x 5%")
Live area: 7.75" x 5.125" (73" x 5%"), 0.25" (4") in from trim
NOTE: Ad bleeds on 3 sides from trim

1/3 page bleed - vertical 1/3 page non-bleed - square 1/3 page non-bleed - horizontal
Bleed untrimmed: 2.875" x 11.125" (24" x 114") Ad size: 4.75" x 4.875" (4%" x 44") Ad size: 7.25" x 3.25" (74" x 3%4")
Ad trim size: 2.75" x 10.875" (2%" x 104")
Live area: 2.50" x 10.375" (24" x 10%"), 0.25" (") in from trim
NOTE: Ad bleeds on 3 sides from trim

1/4 page non-bleed - vertical 1/6 page non-bleed - horizontal 1/6 page non-bleed - vertical
Ad size: 2.25"x7.375" (24" x 7%4") Ad size: 4.75" x 2.375" (4%" x 2%4") Ad size: 2.25" x 4.875" (24" x 4%")
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WRITER STYLE GUIDELINES 2010



Writer Style Guidelines

Begin with a lead that introduces the subject, then move into the discussion of the subject itself.
The American Oil & Gas Reporter does not publish scientific paper-style abstracts or conclusions,
but rather delivers information in a less esoteric and more feature-style presentation. A feature
article may end with a brief summary if it is helpful to reiterate key points, but it is not required.

Technical articles should focus on what a technology does, rather than on how it works. New
technology should be described generically, and trademarked product names used only within
specific case histories, if at all. Business/market articles should provide a management level
perspective on trends and developments. While The Reporter’s readers typically are disciplined in
engineering, the geosciences and finance, they are managers and executives interested in the
economic implications of new services and methods of doing business, and/or the capabilities of a
new technology and how they can use it to improve their companies’ performance and profitability.

Write in the third person. The author of a bylined article may refer to himself as “I” or his
company as “we,” but should not refer to his audience as “you.”

In most cases, target article length is 1,800-2,000 words. These boundaries are selected for
reader comfort, and as such are not hard boundaries. In general, brevity is a blessing, but take
whatever space is necessary to treat the subject properly.

An article in the target range can generally support 3-4 pieces of accompanying color artwork
(tables, charts, graphs, photos, illustrations, etc.). Please do not embed artwork in the text. Equations
(if absolutely necessary) should be placed in a table and referenced in the text, rather than inserted
directly in the text. Please reference artwork in the text as Figure 1, Chart 2, Table 3, etc.

@ Do not footnote. We prefer to let the author speak on his own merit as an expert on the
subject, but if attribution to other published works is necessary, write it into the text of the article.
If third-party input is needed, it is preferable to enlist that person as a co-author in advance, rather
than quote him in the article.

Author’s biographical sketches should be 3-5 sentences long, pointing out positions, experience
and training relevant to the subject of the article that establish the author’s authority and credibility.
Always begin with the author’s current title/position. Original color prints (no black-and-white) are
acceptable for author bio photos. Digital photographs must be a minimum of 2-by-3 inches at 300
ppi. Note: Many digital cameras lack publication-quality resolution. A 4- to 5-megapixel
(minimum) camera is required, with the photo quality set as high as possible to achieve 300 ppi
resolution. The higher the resolution, the better the print quality!

El Submit stories in PC-compatible format.

El Artwork may be a photo, slide or digital file (please reference the following AOGR Editorial
Artwork Guidelines). Send text and graphic files separately. Please do not embed artwork in a text file.



Editorial Artwork Guidelines

The Reporter is produced in a PC format, PDF workflow. We prefer PC format QuarkXpress,
TIFF or EPS files, but can work with files created in InDesign, Photoshop, Illustrator, PageMaker,
Microsoft Office Excel, Word and PowerPoint, and with high-resolution PDF files.

When providing a PDF, do not have any security added (password), and do not lock the file.

All inset artwork files (photos, graphs, charts, etc.) must be saved with a resolution of 300 ppi at
a minimum of 6 inches by corresponding depth. Please note that computer-screen captures and
Internet images generally are only 72 ppi, and are not sufficient quality for print.

All artwork should be converted to grayscale or CMYK. RGB-, LAB- and ICC-based colors are
not allowed, and should be converted to CMYK process colors.

NOTE: The Reporter always is interested in high-quality field photography for covers and/or
lead article layouts. For highest quality reproduction, cover/lead layout field photography files
should be submitted at minimum dimensions of 9-by-12 inches at 300 ppi for vertical orientation
and 17-by-12 inches at 300 ppi for horizontal orientation.

@ When sending CDs and DVDs, label all media with your company name, contact information,
and a reference to the article and month of publication. When sending native files, send all
elements (images, graphics, fonts, etc.) and a hard-copy proof of each piece of artwork like you
expect to see it printed so we can verify file output. Send hard-copy summary of CD/DVD contents,
the platform and the program used to create the artwork. Please pack CDs/DVDs with enough
protective cushion so they do not break in transit.

Please send e-mails with attached PDFs, zipped or stuffed files to Leah Alvarez at
lalvarez@aogr.com. When utilizing e-mail, file size cannot exceed 10 MB.

Ed when uploading files to the FTP site, upload PDFs, zipped or stuffed files only. To ensure
privacy and security during uploading, you will not be able to create a folder or see your files or
any other files on the FTP server. After upload is complete please contact Leah Alvarez at
1-800-847-8301 or e-mail lalvarez@aogr.com to confirm she has received the file.

Uploading files to the FTP Site:
Hostname: ftp.aogr.com
Username: guest
Password: aogrftp

Uploading files on www.aogr.com at the Media Center Upload Area:

When uploading files to the Media Center Upload Area, please follow the instructions on the
page. You will receive an e-mail when your file has uploaded successfully. (If the file is over
40 MB, please use the AOGR FTP site).



/AL’\‘
=

EOITORIAL/ADVERTISING
DEADLINES 2010




Editorial & Advertising Deadlines | January - June 2010

DECEMBER 2009 MARCH 2010

Sun | Mon | Tues | Wed |Thurs| Fri Sat Sun | Mon | Tues | Wed | Thurs| Fri Sat
2 3 4 5 2 3 4 5 6
6 7 8 9 10 1" 12 7 8 9 10 " 12 13
13 14 15 16 17 18 19 14 15 16 17 18 19 20
20 21 n 23 24 25 26 Zn 23 24 25 26 27
27 28 29 30 31 28 29 30 31

JANUARY 2010 APRIL 2010

Sun | Mon | Tues | Wed |Thurs| Fri | Sat Sun | Mon | Tues | Wed |Thurs| Fri | Sat
1 2 2 3
3 n 5 6 7 8 9 4 5 6 7 8 9 10
10 11 12 13 14 15 16 1 12 13 14 15 16 17
17 18 19 20 21 n 23 18 19 20 21 n 23 24
24/31 | 25 26 27 28 29 30 25 26 27 28 29 30

FEBRUARY 2010 MAY 2010

Sun | Mon | Tues | Wed |Thurs| Fri Sat Sun | Mon | Tues | Wed | Thurs| Fri Sat
2 3 4 5 6 1
70 8 | 9 | 10 n | 2| 3 3 s | s | 6 | 7 | 8
14 15 16 17 18 19 20 9 10 1 12 13 14 15
21 n 23 24 25 26 27 16 17 18 19 20 nz
28 23/30 | 24/31 25 26 27 28 29
EDITORIAL MATERIALS DEADLINE ADVERTISING SPACE DEADLINE ADVERTISING MATERIALS DEADLINE
(for the next month’s publication) (for the next month’s publication) (for the next month’s publication)

Guest author manuscripts with graphics (please separate graphic files),

author biographies and color, studio-quality (coat-and-tie preferred) mug - -
shots are due the first business day of the month preceding the month of Ed Ito r I a I
publication. Press releases for the Industry Focus, Computer Currents

and New Literature & New Products pages also are due the first

L]
usines dy f the month presecing he month of publication Deadlines




Editorial & Advertising Deadlines | July - December 2010

JUNE 2010 SEPTEMBER 2010

Sun | Mon | Tues | Wed |Thurs| Fri Sat Sun | Mon | Tues | Wed |Thurs| Fri | Sat

2 3 4 5 2 3 4
6 7 8 9 10 11 12 5 6 7 8 9 10 11
13 14 15 16 17 18 19 12 13 14 15 16 17 18
20 21 n 23 24 25 26 19 20 21 n 23 24 25
27 28 29 30 26 27 28 29 30

JULY 2010

OCTOBER 2010

Sun | Mon | Tues | Wed |Thurs| Fri Sat Sun | Mon | Tues | Wed |Thurs| Fri Sat
2 3 2
4 5 6 7 8 9 10 3 4 5 6 7 8 9
1 12 13 14 15 16 17 10 1 12 13 14 15 16
18 19 20 21 n 23 24 17 18 19 20 21 n 23
25 26 27 28 29 30 31 24/31 25 26 27 28 29 30

AUGUST 2010 NOVEMBER 2010

Sun | Mon | Tues | Wed | Thurs| Fri Sat Sun | Mon | Tues | Wed |Thurs| Fri Sat

1 3 4 5 6 7 2 3 4 5 6

8 9 10 1" 12 13 14 7

8
15 16 17 18 19 nz 14 15 16 17 18 19 20
22 23 24 25 26 27 28 21 n 23 24 25 26 27

9 10 1 12 13

29 30 31 28 29 30
EDITORIAL MATERIALS DEADLINE ADVERTISING SPACE DEADLINE ADVERTISING MATERIALS DEADLINE
(for the next month’s publication) (for the next month’s publication) . (for the next month’s publication)

Advertisi
g Advertising space reservation deadline is the 15th

. (or previous business day) of the month preceding the month of
ea I nes publication. Advertising materials deadline is the 22nd (or previous

business day) of the month preceding the month of publication.




& BPA

WORLDWIDE"

BUSINESS PUBLICATION CIRCULATION STATEMENT
FOR THE 6 MONTH PERIOD ENDED DECEMBER 2009

No attempt has been made to rank the information contained in this report in order of importance, since BPA Worldwide
believes this is a judgment, which must be made by the user of the report.

Two Corporate Drive, Ninth Floor
Shelton, CT USA 06484-6259
Phone: +1 203.447.2800

Fax: +1 203.447.2900
www.bpaww.com

A not-for-profit organization since 1931,
BPA Worldwide is governed by a tripartite
board comprising media owners,
advertising agencies and advertisers.
Spanning 25 countries, BPA serves more
than 2,000 B-to-B publications and 500
consumer magazines, plus newspapers,
events, Web sites, email newsletters,
databases, wireless and other advertiser-
supported media-as well as more than
2,600 advertiser and agency members.

Visit www.bpaww.com for the latest audit
reports, membership information and

publishing and advertising industry news.

AVERAGE NON-QUALIFIED CIRCULATION

NON-QUALIFIED
Not Included Elsewhere Copies
Other Paid Circulation 79
Advertiser and Agency 170
Rotated or Occasional
*Allocated for Trade Shows
and Conventions 1,496
Digital -
All Other 3,929
TOTAL 5,674

*See Paragraph 9

National Publishers Group Inc.
P.0. Box 343

Derby, KS 67037-0343

Tel.: (316) 788-6271

Fax: (316) 788-7568
Website: http://www.aogr.com
Email: reporter@aogr.com

THE AMERICANOIL & GAS

REP&RIE

60-CT/666 "ON

Official Publication of: Thirty Associations of Oil & Gas
Producers and Operators, and One Qil & Gas Industry

Trade Show (See Paragraph 9)
Established: 1958

Issues Per Year: 12

(See Paragraph 9)

FIELD SERVED
THE AMERICAN OIL & GAS REPORTER serves the exploration, drilling and production segments of the oil

and gas industry. These include independent, diversified, and major integrated oil and gas producers
and operators; geophysical, drilling, and well servicing contractors; service, supply, and manufacturing
companies; landman, consulting, and engineering firms; as well as others allied to the field. Also

qualified are independent oil and gas association members.

DEFINITION OF RECIPIENT QUALIFICATION
Qualified recipients are company officials including chairmen, CEQ’s, COQ’s, CFQO’s, presidents, and
owners; vice presidents and managers of exploration, drilling, and production; other vice presidents and

senior managers; geophysicists, geologists, and engineers; superintendents and foremen; and other

titled and non-titled personnel including company copies.

1. AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD

Total Qualified Qualified Non-Paid Qualified Paid
QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent

Individual 5,869 44.4 1,007 7.6 4,862 36.8
Sponsored Individually Addressed __ 7,279 55.1 - 7,279 55.1
Membership Benefit - - - - -
Multi-Copy Same Addressee 62 0.5 - - 62 0.5
Single Copy Sales - - - - -

TOTAL QUALIFIED CIRCULATION 13,210 100.0 1,007 7.6 12,203 924

2. QUALIFIED CIRCULATION BY ISSUES WITH REMOVALS AND ADDITIONS FOR PERIOD

Number Number Qualified | Qualified Total Number Number Qualified | Qualified Total
2009 Issue Removed Added Non-Paid Paid Qualified 2009 Issue Removed Added Non-Paid Paid Qualified
July 52 23 955 11,889 12,844 October 259 626 970 12,410 13,380
August 78 310 949 12,127 13,076 November 151 141 975 12,395 13,370
September_______ 224 161 958 12,055 13,013 December 94 297 1,233 12,340 13,573
TOTAL 858 1,558

1 www.bpaww.com
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THE AMERICAN OIL & GAS REPORTER / December 2009
3a. BUSINESS/O0CCUPATION BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF NOVEMBER 2009

This issue is 1.5% or 193 copies above the average of the other 5 issues reported in Paragraph two.

CHAIRMAN, VP or MGR OTHER
CEO, C00, of SUPER- | OPERATIONS
CFO EXPLORATION, |OTHER VP or|GEOPHYSICIST, | INTENDENT | PERSONNEL,
TOTAL PERCENT QUALIFIED | QUALIFIED J PRESIDENT, | DRILLING or SENIOR | GEOLOGIST or or & COMPANY
BUSINESS AND INDUSTRY QUALIFIED OF TOTAL NON-PAID PAID or OWNER | PRODUCTION | MANAGER ENGINEER FOREMAN COPIES
Independent, Diversified, or Major Integrated Oil
and Gas Producer and/or Operator 2,872 21.5 117 2,755 1,787 351 228 134 49 323
Geophysical, Drilling or Well Servicing Contractor 304 2.3 88 216 138 41 49 12 8 56
Service, Supply, or Manufacturing Company 1,287 9.6 526 761 519 60 308 18 26 356
Landman, Consultant, or Engineering Firm 404 3.0 52 352 224 15 47 52 1 65
Other Allied to the Field 1,074 8.0 192 882 357 39 135 19 4 520
SUB-TOTAL 5,941 44.4 975 4,966 3,025 506 767 235 88 1,320
Independent Oil & Gas Association Members 7,429 55.6 - 7,429
TOTAL QUALIFIED CIRCULATION 13,370 100.0 975 12,395
PERCENT 100.0 7.3 92.7

3b. QUALIFICATION SOURCE BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF NOVEMBER 2009

Qualified Within
Qualified Qualified Total
QUALIFICATION SOURCE 1 Year 2 Years 3 Years Non-Paid Paid Qualified Percent
I.  Direct Request: 2,732 3,114 29 971 4,904 5,875 43.9
Il.  Request from recipient’s company: 59 7 - 4 62 66 0.5
IIl.  Membership Benefit: - - - - - B B
IV. Communication from recipient or recipient’s company (other than request): - - - - - - -
V. TOTAL - Sources other than above (listed alphabetically): 7,429 - - - 7,429 7,429 55.6
*Association rosters and directories 7,429 - - - 7,429 7,429 55.6
Business directories - - - - - - -
Manufacturer’s, distributor’s, and wholesaler’s lists - - - - - - -
Other sources - - - - - - -
VI. Single Copy Sales: - - - - - - B
TOTAL QUALIFIED CIRCULATION 10,220 3,121 29 975 12,395 13,370 100.0
PERCENT 76.5 23.3 0.2 7.3 92.7 100.0

*See Paragraph 9

3c. MAILING ADDRESS BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF NOVEMBER 2009

Qualified Qualified Total
MAILING ADDRESS Non-Paid Paid Qualified Percent
Individuals by name and title and/or function - - - -
Individuals by name only 966 12,087 13,053 97.6
Titles or functions only - - - -
Company names only 9 246 255 1.9
Multi-Copy Same Addressee copies - 62 62 0.5
Single Copy Sales - - - -
TOTAL QUALIFIED CIRCULATION 975 12,395 13,370 100.0

www.bpaww.com 2



THE AMERICAN OIL & GAS REPORTER / December 2009

4. GEOGRAPHICAL BREAK OF QUALIFIED CIRCULATION FOR ISSUE OF NOVEMBER 2009
Qualified Qualified Total Qualified | Qualified Total
State & Zip Code Non-Paid Paid Qualified Percent State & Zip Code Non-Paid Paid Qualified Percent
039-049 Maine 3 14 17 400-427 Kentucky 7 138 145
030-038 New Hampshire 1 2 3 370-385 Tennessee - 89 89
050-059 Vermont - 2 2 350-369 Alabama 1 25 26
010-027 Massachusetts - - 386-397 Mississippi 8 192 200
028-029 Rhode Island - - - EAST SO. CENTRAL 16 444 460 3.4
060-069 Connecticut 7 4 11 716-729 Arkansas 2 141 143
NEW ENGLAND 11 22 33 0.2 700-714 Louisiana 29 668 697
100-149 New York 12 198 210 730-749 Oklahoma 77 1,952 2,029
070-089 New Jersey 1 39 40 750-799 Texas 530 3,859 4,389
150-196 Pennsylvania 16 1,015 1,031 WEST SO. CENTRAL 638 6,620 7,258 54.3
MIDDLE ATLANTIC 29 1,252 1,281 9.6 590-599 Montana 2 19 21
430-459 Ohio 15 838 853 832-838 Idaho 1 4 5
460-479 Indiana 7 105 112 820-831 Wyoming 18 148 166
600-629 lllinois 11 363 374 800-816 Colorado 55 590 645
480-499 Michigan 6 61 67 870-884 New Mexico 9 225 234
530-549 Wisconsin 6 6 12 850-865 Arizona 3 21 24
EAST NO. CENTRAL 45 1,373 1,418 10.6 840-847 Utah 3 31 34
550-567 Minnesota 5 3 8 889-898 Nevada - 5 5
500-528 lowa - 2 2 MOUNTAIN 91 1,043 1,134 8.5
630-658 Missouri 5 31 36 995-999 Alaska 1 2 3
580-588 North Dakota 3 17 20 980-994 Washington - 7 7
570-577 South Dakota 1 5 6 970-979 Oregon 4 4 8
680-693 Nebraska 1 24 25 900-961 California 25 247 272
660-679 Kansas 43 791 834 967-968 Hawaii - - -
WEST NO. CENTRAL 58 873 931 7.0 PACIFIC 30 260 290 2.2
197-199 Delaware 2 - 2 UNITED STATES 952 12,371 13,323 99.7
206-219 Maryland - 8 8 969 & 004-009 U.S. Territories ___ - - -
200-205 Washington, DC 5 12 17
220246 Virginiag 7 87 94 Canada 23 24 47
247-268 West Virginia 5 326 331 Mexico - - -
270-289 North Carolina 3 8 11 Other International _ _ _
290-299 South Carolina - 5 5
300-319 Georgia 2 5 7 APO/FPO - - -
320-349 Florida 10 33 43
SOUTH ATLANTIC 34 a8 518 35 TOTAL QUALIFIED CIRCULATION 975 12,395 13,370 100.0
3 www.bpaww.com




7. AVERAGE ANNUAL AUDITED QUALIFIED CIRCULATION AND CURRENT UNAUDITED

CIRCULATION STATEMENTS

Audited | Audited | Audited | Audited | Audited |Circulation
Data Data Data Data Data Claim
January- July - January- July -
June [December| June |December
6-Month Period Ended: 2006 2007 2008 2008 2009 2009*
Total Audit Average
Qualified 11,426 | 12,004 | 12,598 | 13,209 | 13,086 | 13,210
Qualified Non-Paid Total ___ 1,355 1,728 1,858 1,830 1,199 1,007
Qualified Paid Total ___ | 10,071 | 10,276 | 10,740 | 11,379 | 11,887 | 12,203
Post Expire Copies
included in Paid
Circulation **NC **NC **NC **NC **NC **NC
A\(erage Annual Order
Price **NC | $7.50 | $7.21 | $10.78 | $6.47 | $7.76

*NOTE: July - December 2009 data is unaudited. With each successive period, new data will
be added until six 6-month periods are displayed.
**NC = None Claimed.

9. ADDITIONAL DATA

ISSUES PER YEAR:
Effective January 2009, THE AMERICAN OIL & GAS REPORTER changed its frequency from 14
to 12 issues per year.

OFFICIAL PUBLICATION:
The American Oil and Gas Reporter serves as the official publication of 30 oil and gas
associations and for the Permian Basin International Oil Show.

Arkansas Independent Producers & Royalty Owners Association
California Independent Petroleum Association

Colorado Oil & Gas Association

Eastern Kansas Oil & Gas Association

lllinois Oil & Gas Association

Independent Oil & Gas Association of New York
Independent Oil & Gas Association of Pennsylvania
Independent Oil & Gas Association of West Virginia
Independent Oil Producers Association, Tri-State
Independent Petroleum Association of Mountain States
Independent Petroleum Association of New Mexico

Indiana Oil & Gas Association

Kansas Independent Oil & Gas Association

Kentucky Oil & Gas Association

Liaison Committee of Cooperating Oil & Gas Associations
Louisiana Oil & Gas Association

Mississippi Independent Producers & Royalty Owners Association
Nebraska Independent Oil & Gas Association

New Mexico Oil & Gas Association

Northern Alliance of Independent Producers

Ohio Oil & Gas Association

Oklahoma Independent Petroleum Association
Pennsylvania Oil & Gas Association

Permian Basin Petroleum Association

Petroleum Association of Wyoming

Southeastern Ohio Oil & Gas Association

Tennessee Oil & Gas Association

Texas Alliance of Energy Producers

Texas Independent Producers & Royalty Owners Association
Virginia Oil & Gas Association

Basic Subscription Price: The basic annual subscription price is $5 for members of the above
associations and $50.00 for non-members.

PARAGRAPH 3b:
Association rosters and directories include 30 sources of circulation for quantities of 11
copies or -% to 1,096 copies or 8.2%.
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$7.76 Average Annual Subscription Order Price for the Period.
(includes promotional incentive value, if any)

12 Issues Per Year

$20.00 All Single Copy Sales Prices for the Period

**NC Renewal Rate of Paid Subscribers (Optional)

ALLOCATED FOR TRADE SHOWS AND CONVENTIONS ‘

Additional distribution for trade shows, conventions and seminars, July through December
20009, totaled 8,903 copies. These events with extra circulation include:
JuLy
1,500 Summer NAPE 2009
125 Independent Oil & Gas Association of West Virginia Summer Meeting
125 Independent Petroleum Association of New Mexico Annual Convention
50 Kansas Next Step 2009 Oil Gas Seminar
250 The 14th Oil & Gas Conference (EnerCom)
100 Appalachian Gas Measurement Short Course
100 2nd Annual West Virginia Oil & Gas Equipment Show
AUGUST
100 Petroleum Association of Wyoming Annual Convention
75 Texas Independent Producers & Royalty Owners Association Summer Meeting
1,000 Pennsylvania Oil & Gas Association Annual Convention
150 Kansas Independent Oil & Gas Association Annual Convention
100 Eastern Kansas Oil & Gas Association Annual Convention
150 57th Annual Measurement & Pipeline Institute
100 Southeastern Ohio Oil & Gas Association 4th Annual Trade Show
78 43rd Annual School of Gas Measurement
50 53rd Annual Gas Compressor Conference
SEPTEMBER
100 Association of Energy Service Contractors Trade Show & Safety Conference
200 IHS Herold 2009 Pacesetters Energy Conference
800 Society of Petroleum Engineers Annual Technical Conference & Exhibition
200 IPAA Oil & Gas Investment Symposium
100 Oklahoma Independent Petroleum Association Fall Convention
75 Arkansas Independent Producers & Royalty Owners Association Annual Meeting
75 Indiana Oil & Gas Association Annual Meeting
125 New Mexico Oil & Gas Association Annual Meeting
100 Permian Basin Petroleum Association Annual Convention
400 Oklahoma Qil & Gas Trade Expo
OCTOBER
50 Texas Alliance Board of Directors Meeting
75 Louisiana Oil & Gas Association Gulf Coast Prospect & Shale Expo
500 Society of Exploration Geophysicists International Exposition and 79th Annual
Meeting
1,300 Louisiana Gulf Coast Oil Exposition
200 National Safety Council 2009 Congress & Expo
100 11th Annual Denver Prospect Fair & Technofest
100 Platts Appalachian Gas Conference
50 Colorado Oil & Gas Association Annual Meeting
100 Independent Oil & Gas Association of New York Annual Meeting
100 Independent Petroleum Association of America Annual Meeting
DECEMBER
100 Association of Energy Service contractors Winter Meeting

PUBLISHER’S AFFIDAVIT

We hereby make oath and say that all data set forth in this statement are true.
Charles E. Cookson, Board Chairman & CEO
William C. Campbell, President

(At least one of the above signatures must be that of an officer of the publishing company or its
authorized representative.)

IMPORTANT NOTE:

This unaudited circulation statement has been checked against the previous audit report.
It will be included in the annual audit made by BPA Worldwide.

Date signed February 8, 2010
State Kansas
County Sedgwick

Received by BPA Worldwide February 8, 2010
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